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leqcia meore
saerTaSoriso

biznesis Teoriebi

mokle Sinaarsi

ç 2.1.saerTaSoriso mewarmeobi-
Ti saqmianobis Teoriuli safuZv-
lebis zogadi daxasiaTeba;
ç 2.2. saerTaSoriso biznesis

statikuri Teoriebi;
ç 2.3. saerTaSoriso biznesis

dinamikuri Teoriebi

mocemul TavSi SedarebiTi Sefaseba
miecema saerTaSoriso biznesis Teoriebs.
saerTaSoriso vaWrobisa da investiciebis
klasikur Teoriebze dayrdnobiT, safuZv-
lad aviRoT Svedi mecnieris m. forsgre-
nis meTodologia, romelmac wamoayena sak-
lasifikacio midgoma Tanamedrove skolebis
Seswavlisadmi. amosavali situaciisa da
gamokvlevis miznebisagan damokidebulebiT
SeiZleba SerCeul iqnes statistikuri da
dinamikuri midgoma internacionalizaciis
procesebis asaxsnelad. gansakuTrebuli
yuradReba eTmoba saerTaSoriso warmoeb-
is eleqtronuli paradigmis axsnas, romel-
ic SeimuSava ingliselma mecnierma j. dan-
ingma. warmoebis saerTaSoriso ganTavseb-
is mocemuli Teoria SeiZleba gamoyeneb-
ul iqnes gadawyvetilebaTa miRebis argu-
mentirebisaTvis saerTaSoriso biznesis
sxvadasxva sferoebSi.

saerTaSoriso biznesis Teoriebi unda
ganvixiloT rogorc ekonomikuri azris
klasikur da institucionalur mimarTule-

karlo ipolotes Ze Rurwkaia

emd, sruli prof.

karlo karlos Ze Rurwkaia

akad. doqt. asoc prof.

TaTia Rurwkaia

akad.doqt. asoc prof.

baTa evoluciebi, ise funqcionaluri midg-
omis poziciebidan, romelic asaxavs sxva-
dasxva instrumentariumebis gamoyenebas
saerTaSoriso warmoebis efeqtiani funq-
cionirebisaTvis. pirvel SemTxvevaSi Cven
gamovdivarT srulyofili konkurenciis
daSvebidan, im varaudiT, rom bazrebs ide-
aluri struqtura aqvT, xolo bazris Ca-
vardnebigamonaklisebia, romelic adas-
turebs saerTo wess.

firmis sagareo bazarze gasvlis sxvadas-
xva xerxebis pirveli seriozuli mcdelobebi
miRebul iqna 1930-iani wlebis dasawyisSi.
es pirvel rigSi iyo b. ulinis1 naSromebi
„regionTaSorisi da saerTaSoriso vaWro-
ba” (1933), r. nurkses „kapitalis moZraobis
mizezebi da Sedegebi” (1935)2.

miuxedavad pirdapiri ucxouri inves-
ticiebis mniSvnelovani moculobebisa da
firmaTa didi raodenobisa, romlebmac isi-
ni ganaxorcieles ukve XX saukunis dasawyis-
Si, pirveli koncefciebi, romlebic tran-
snacionaluri korporaciebis fenomens xs-
nidnen, mxolod 19501960ian wlebSi gamoCnd-
nen3. maT Soris, udavod, gamoiyofa kanade-
li ekonomistis, stefen haimeris4 naSromi.

1 rusul samecniero da saswavlo literaturaSi aseve gansxvavebulad gvxvdeba cnobili Svedi
ekonomistis, nobelis premiis laureatis gvari-bertil ulini.
2 К. Иверсен-ma pirvelad Semoitana samecniero brunvaSi termini „sazRvargareTuli investirebis
riskebi”.
3 Transnazional  Corporations. Vol.8.N2. August  1999.  Spezial  issue: forty  years  of  international  business  scholarship: from
Dunning  and  Vernon to  globalization.
4 Hymer  S.H. The  International  Operations  of  National  Firms: A Studu of  direct  Foreign  Investment. Cambridge,  Massachusetts:
The  MIT  Press, 1960;1976.

Документ создан с помощью незарегистрированной версии pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com


137

imisi gacnobierebiT, rom sagareo bazarze
SeRweva saeqsportosaimporto operacieb-
is meSveobiT SeiZleba gaZnelebuli iyos
savaWro barierebis, didi satransporto
xarjebis gamo, igi varaudobda, rom pirda-
piri ucxouri investiciebi am dabrkoleba-
Ta gadalaxvis saSualebas iZleva. isini
SesaZleblobebs qmnian sabazro Zalaufleb-
is gafarToebis, ucxouri warmoebis orga-
nizebisa da kontrolisaTvis. amisaTvis
firma unda flobdes rig upiratesobebs:
warmoebis masStabis ekonomias, saqonelTa
diferenciacias, aramaterialur aqtivebs,
Sesabamisi kvalifikaciis personals da a.S.
amasTan erTad, haimeri Tvlida, rom in-
vestireba firmisaTvis dakavSirebulia did
riskTan da danaxarjebTan.

SemdgomSi firmis internacionalizaci-
is procesis gamokvlevas eZRvneba naSrom-
Ta didi raodenoba. Svedi mkvlevari, m.
forsgreni5 gamoyofs Teoriuli midgomeb-
is eqvs jgufs, anu „legendas” dakavSire-
buls transnacionalur korporaciaTa ana-
lizTan, romlebic dominireben ukanaskne-
li 50 wlis ganmavlobaSi. igi skolebs
legendebs uwodebs, ramdenadac TiToeulo
maTgani gamokvlevis koncentrirebas axdens
saerTaSoriso kompaniaTa calkeul ele-
mentebze da amitom ayalibebs sakuTar war-
modgenas maTi bunebis Sesaxeb.

 qronologiuri wesiT ganTavsebuli es
legendebi sakuTar TavSi ganasaxiereben
saerTaSoriso biznesis, rogorc mecniereb-
is evolucias 1960-iani wlebidan, m. fors-
greni maT klasifikacias Semdegnairad ax-
denda.

transerovnul korporaciaTa dominire-
ba: legenda transerovnul korporaciaTa
sabazro simZlavris Sesaxeb (haimeris Teo-
ria pirdapiri ucxouri investiciebis Sesax-
eb); sabazro Zalauflebis transnacional-
izaciisaTvis gamoyenebis Teoria (s. haim-
erC. kindlebergis skola).

transerovnul korporaciaTa saqmiano-
bis saSinao koordinacia: legenda Rire-
bulebiTi efeqtianobis Sesaxeb (internal-
izaciis Teoria, upsalis modeli).

transerovnul korporaciaTa gacnobie-
rebuli saqmianoba: legenda Rirebulebis
gacnobierebuli Seqmnis Sesaxeb (Sexedule-
bebi firmaze, rogorc institutze, romel-

ic emyareba resursebsa da codnas).
 transerovnul korporaciaTa saqmiano-

bis daproeqteba: legenda strategiuli mo-
mzadebis Sesaxeb (SemTxveviTobis Teorie-
bi).

transerovnul korporaciaTa saqmiano-
bis qseluri modelebis Seqmna: legenda
saqmian urTierTobaTa Sesaxeb (biznesqsele-
bis Teoria, saqonlis sasaqonlo ciklis
Teoria, Seqmnili mravalerovnuli sawar-
mos harvardis proeqtis farglebSi r. verno-
nis xelmZRvanelobiT; „mfrinavi batebis”
Teoria, adaptirebuli iaponeli mecnierebis,
k. koZimas da t. ozavas mier pirdapiri ucxo-
uri investiciebis analizisaTvis).

transerovnul korporaciaTa saqmiano-
bis politizeba: legenda legitimurobisa
da siZlieris Sesaxeb (institucionaluri
Teoria).

legenda TeoriaTa pirvel sam jgufs
ekonomikuri buneba gaaCnia, romlis safuZ-
velia mtkiceba, rom arsebobs mkafio sazR-
vari saerTaSoriso firmebsa da sagareo
garemomcvel garemos Soris, magram mocemu-
li Teoriebi gansxvavdebian, kerZod, pozicie-
biT firmis gansakuTrebuli aqtivebisadmi
damokidebulebiT. TeoriaTa bolo sami
jgufi emyareba organizaciis Teoriis sx-
vadasxva formas.

institucionaluri Teoria saukeTeso
saxiT esadageba transerovnul korporaci-
aTa saqmianobis politikuri rolis anal-
izs da maT urTierTqmedebas instituciona-
lur garemomcvel garemosTan. Stabbinebis
rolis mxedvelobaSi miRebiT internacio-
nalizaciis Teoria saerTaSoriso firmebs
ixilavs rogorc ierarqiul struqturebs
da amtkicebs, rom xelisufleba calsaxad
koncentrirdeba StabbinaSi. biznesqseleb-
is Teoria, Tavis mxriv, gulisxmobs, rom Za-
laufleba organizaciis SigniT ganawile-
bulia da arc erT sameurneo erTeuls ar
gaaCnia sruli kontroli. Stabbinac ki iZu-
lebulia daamtkicos kontrolis sakuTari
ufleba. sxva sityvebiT, Teoriul damuSave-
baTa SerCeviT mkvlevrebi irCeven TavianT
pozicias firmis struqturuli dizainisadmi,
misi sakvanZo SesaZleblobebisadmi, Stabbineb-
is rolisadmi, urTierTdamokidebulebebisad-
mi garemomcveli garemosadmi da socialu-
ri gadawyvetilebebisadmi. SemTxveviTobis

5 Forsgren M.  (2008) Theories  of  the  Multinational  Firm: A  Multinational  Creature  in  the  Global  Economy.
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Teoriis farglebSi garemomcveli garemo
ganixileba rogorc sagareo cvladi. amasTan
erTad, biznesqselebis Teoriis Tanaxmad fi-
rma zegavlenas axdens Tavis garemocvaze.
amitom yvela Teoria unda ganixilebodes
rogorc raRac urTierTdakavSirebuli da
urTierTdamokidebuli.

meTodologiurad saerTaSoriso bizne-
sis „legendebi” iyofa statikur (ekonomi-
kur) da dinamikurad (qceviTad), romelic
internacionalizacias ganixilavs rogorc
process.

 2.2. saerTaSoriso biznesis
statikuri Teoriebi

saerTaSoriso biznesis statikuri Teo-
riebi mowodebulebi arian mogvcen firmis
funqcionirebis daxasiaTeba da axsna-ganma-
rteba saerTaSoriso, xSir SemTxvevaSi arax-
elsayrel garemoSi. firmis menejeris amoca-
na saukeTeso balansis moZebnaSi mdgomare-
obs garemomcvel garemosa (SesaZleblobeb-
sa da safrTxeebs) da firmas (Zlier da
sust mxareebs) Soris. amisi mxedeveloba-
Si miRebiT SesaZloa gamovyoT modelebis
sami ZiriTadi komponenti:

1. garemomcveli garemos faqtorebi, e.i.
garemomcveli garemos modeli, romelSic
firma moqmedebs.

2. SesaZleblobebi, e.i.firmisadmi xelm-
isawvdomi alternativebi;

3. gadawyvetilebaTa miRebis, menejere-
bis mier gamoyenebuli kriteriumebi.

yvelaze ufro popularul kriteri-
umebs Soris gamoiyeneba mogebis maqsimize-
ba, bazris, kontrolis wilebi da danaxar-
jebis da riskis minimizeba.

urTierTkavSiris zemoTCamoTvlili as-
peqtebi urTierTdakavSirebulebi arian imis
gamo, rom firma awydeba sagareo garemos
faqtorebs, romlebic gansazRvraven mis Sesa-
Zleblobebs. menejmentis amocanaa optima-
luri alternativis SerCeva, menejmentis Se-
xedulebebis amsaxvel da firmisaTvis „xelmi-
sawvdom resursebsa da gadawyvetilebaTa
miRebis kriteriumebze dayrdnobiT. interna-
cionalizacia ganixileba rogorc dagegmva-
di procesi.

daningis ekleqtikuri paradigma. ek-
leqtikuri paradigma, romelic xsnis gadaw-
yvetilebaTa miRebis logikas pirdapiri
ucxouri investiciebis ganxorcielebis Sesa-
xeb, SemuSavebul iqna ingliseli mkvlevaris
jon daningis mier. paradigma xsnis transe-
rovnul korporaciaTa saqmianobas, romlis
drosac eqsporti kompaniisaTvis ufro nak-
lebad upiratesi iqneba pirdapir ucxour
investiciebTan SedarebiT. pirobebi dayofi-
lia upiratesobaTa sam jgufad, romlebic
SeiZleba gamovsaxoT sqemiT „sakuTreba
adgilmdebareoba internalizacia” (ownership
location internalization (OLI))6. swored amitom mo-
cemul paradigmas xSirad kidev OLI paradi-
gmas uwodeben. firma mocemul upiratesoba-
Ta flobis pirobebSi saerTaSoriso saqmia-
nobis msvlelobaSi ganaxorcielebs pirda-
pir ucxour investiciebs. mokled ganvixi-
loT zemoTaRniSnul upiratesobaTa sami
jgufi7.

1. sakuTrebis upiratesoba (O), sxva sawar-
moebTan mimarTebaSi, romelic emsaxureba
gansazRvrul bazars, warmoadgens materi-
aluri da aramaterialuri aqtivebis flo-
bis Sedegs, naklebxelmisawvdoms sxva firme-
bisaTvis, da aseve damokidebulia firmis
sidideze, monopoliur mdgomareobaze, sauke-
Teso resursul SesaZleblobebze (materi-
aluri resursebi, savaWro markebi, patente-
bi da a. S.).

2. adgilmdebareobis upiratesoba (L) ga-
momdinareobs sxva saxelmwifos ekonomikis
daxasiaTebidan, sxvanairad ucxouri bazari
momsaxurebuli iqneboda produqciis eqspor-
tis gziT. adgilmdebareobis upiratesobe-
bi gansazRvraven investiciebis ganTavseb-
is adgils da warmoadgens warmoebis faq-
torTa gansxvavebuli Rirebulebis Sedegs.

3. internalizaciis upiratesobebi (I) wa-
rmoadgens pirveli ori pirobis Sedegs da
gulisxmobs romelime operaciis Sesrule-
bas (internalizacias) firmis SigniT. aseT
upiratesobaTa ararsebobisas firmas SeuZ-
lia operaciis eqsternalizeba, magaliTad,
gasces licenzia sxva sawarmos Tavisi pro-
duqciis warmoebaze.

ufro dawvrilebiT es Teoria „qvemoT
iqneba gadmocemuli.

6 Dunning J. H. Explanning  International  Production. London: Unwin,1988; Hollensen S. Global  Marketing: A  decision  oriented
approach. Pearson  Education, 2007. gv. 173-190.
7 Dunning J. H.  The  Electric  (OLI) Paradigm  of  International  Production: Past, Present  and  Future// International Journal of  the
Economies  of  Business 2001. Vol.  8. №2. gv. 173-190.
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transaqciuli xarjebis analizis
modeli. internalizaciis Teoria, romel-
ic emyareba transaqciuli xarjebis Teor-
ias, gvixsnis mravalerovnul kompaniaTa
warmoSobis da maTi saerTaSoriso opera-
ciebis ganviTarebis mizezebs imis gamo, rom
organizaciis SigniT danaxarjebi ufro
dabalia, vidre sagareo bazrebze8. jererTi,
bazris arasrulyofilebis da mis monawi-
leTa oportunizmis Sedegad firma garige-
baTa dadebiT garkveul danaxarjebs eweva.
meore, firma adidebs Tavisi muSaobis efeq-
tianobas, mocemul danaxarjTa Semcirebis
gziT. mesame, saerTo xarjebi SeiZleba Sem-
cirebul iqnen saqmianobis calkeul saxeo-
baTa integraciis gziT Sigasafirmo stru-
qturaSi9.

transnacionaluri xarjebis Teoria gan-
sazRvravs pirobebs, romlis drosac fir-
mam unda moaxdinos ama Tu im saqmianobis
internalizeba. saerTaSoriso saqmianobis
SemTxvevaSi es niSnavs, rom firmam unda
airCios agentis gamoyenebasa an importio-
rs Soris, erTi mxriv, da savaWro Svilo-
bili kompaniis dafuZnebas Soris, meore
mxriv.

Teoria amtcicebs, Tuki iseTi kriteri-
umebi, rogoricaa ganusazRvrelobis xarisxi
garigebaTa Sedegebis Sesaxeb, garigebaTa
ganxorcielebis sixSire, investiciebis
raodenoba, romelic aucilebelia garige-
baTa gansaxorcieleblad, didad fasdeba,
maSin saqmianobis mocemuli saxeoba inter-
nalizebul unda iqnes, e.i. firmis mier
damoukideblad Sesruldes.

r. kouzis Tanaxmad, firma manam gaagr-
Zelebs gafarToebas, sanam firmis farglebSi
damatebiTi transaqciis organizebis Rire-
buleba ar gautoldeba amave transaqciis
Rirebulebas gacvlis meSveobiT Ria baz-
arze10. SemdgomSi mkvlevarebma calke iwy-
es transaqciuli xarjebis analizis Catare-
ba, romelic win uZRoda da Tan sdevda kon-
traqtis gaformebas. mocemuli proceduris
Secvla moxda saerTaSoriso garigebaTa
formebis garTulebis Sedegad.

Cexport saeqsporto saqmianobis xarjebi;
Ccontract xarjebi, romlebic warmoiSobian sa-
gareo partniorTan TanamSromlobis (li-
cenzirebis) dros; CFDI danaxarjebi pirdapi-
ri ucxouri investiciebis ganxorcielebis
dros; operaciaTa saerTo raodenoba.

saeqsporto 
saqmianobis 
xarjebi 

Q1 Q2 

bazris 
moculoba 

C eqsporti 

C kontraqti 

C FDI 

C 

nax. 2.1. xarjviTi midgoma sagareo ekonomikuri saqmianobis wesis SerCevisadmi

8 Кратко И., Пантелеева  Е. Управление процессом интернационализации фирмы// Проблемы теории и практики
управления. 2003. N 2.С.75
9 Buckley P.J.Casson M. C. The  Future  of  the  Multinational  Enterprise. London: MacMillan,1976.
10 Coase R.H. The  nature  of  the  firm.  Economika, 1937. gv.386-405. Hollensen  S. Op.cit. gv. 67.
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2.1. naxazis Tanaxmad, saerTaSoriso eko-
nomikuri saqmianobis formebseqsports,
licenzirebas an pirdapiri ucxouri inves-
ticiebis ganxorcielebis formebs Soris
SerCevisasdanaxarjebis donis gaTval-
iswinebiT ordinatTa RerZze, saeqsporto
forma yvelaze naklebxarjviTia Q1 raode-
nobis operaciebisaTvis. licenzireba op-
timaluria operaciaTa raodenobisaTvis Q1
da Q2 intervalSi, xolo im SemTxvevaSi Tuki
garigebaTa raodenoba aWarbebs Q2 mniS-
vnelobas, maSin saqmianobis yvelaze nakle-
bxarjviTi forma iqneba sazRvargareTuli
investiciebis ganxorcieleba11.

2.3. saerTaSoriso biznesis
dinamiuri Teoriebi

dinamikuri midgoma iternacionalizaci-
is ganxilvisadmi gaxsnilia sxvadasxva sta-
diur modelebSi; internacionalizaciis
upsaliseul modelSi, saqonlis sasicocx-
lo ciklis TeoriaSi, „globalurad dabade-
bul` modelebSi.

internacionalizaciis upsaliseu-
li modeli. saerTaSoriso biznesis dina-
miur Teoriebs Soris yvelaze ufro cno-
bilia internacionalizaciis upsaliseuli
modeli (upsalis modeli), romelic upsa-
lis universitetis Svedma mecnierebma Seimu-
Saves 1970-ian wlebSi. mocemuli modeli
gulisxmobs, rom firma Tavis saerTaSoriso
ganviTarebaSi gaivlis rig Tanmimdevrul
etapebs. internacionalizacia ganixileba,
rogorc Tanmimdevruli, mowesrigebuli
procesi, romelic damokidebulia firmis
gamocdilebaze da sagareo bazrebis cod-
naze. internacionalizaciis dasawyisSi
kompaniebi amjobineben yvelaze ufro nak-
lebsarisko formebis gamoyenebas, romlebic
ar moiTxoven resursebis mniSvnelovan ga-
datanas sazRvargareTul bazrebze (magal-
iTad, eqsporti), xolo SemdgomSi swarmoebs
gadasvla sul ufro sarisko formebze12.

TavianT pirvel naSromSi13 modelis av-
torebi, ian iohansoni da f. vidershaimpoli
gamoyofen internacionalizaciis oTx Zir-
iTad stadias:

1. regularuli saeqsporto saqmiano-
bis ararsebobas.

2. eqsports damoukidebeli Suamavleb-
is (agentebis) meSveobiT.

3. savaWro warmomadgenlobaTa gaxsnas.
4. warmoebriv qveganyofilebebs sazR-

vargareT.
firmisaTvis internacionalizaciis

gzaze ZiriTadi Semaferxebeli faqtoria
„fsiqologiuri distanziis” (psuchic dis-
tance) fenomeni romelic bazris Sesaxeb
informaciis Semosvlis Tavidan acileba-
Si an darRvevaSi, enobriv an kulturul
aspeqtebSi, politikur wyobilebaSi, ga-
naTlebis doneSi, an ucxouri bazris sam-
rewvelo ganviTarebaSi gansxvavebebSi mdgo-
mareobs14.

upsaliseul models saqme aqvs firmis
mier bazris Sesaxeb codnis miRebis pro-
cesTan da imasTan, Tu es codna ranairad
axdens zegavlenas firmis mier investireb-
is ganxorcielebis Semdgom xasiaTze. im
mizeziT, rom codnis ukmarisoba ucxouri
bazrebis Sesaxeb mTavar dabrkolebas war-
moadgens internacionalizaciisaTvis, igi
SeiZleba davZlioT ucxouri bazrebis
pirobebis Seswavlis meSveobiT. TviT fir-
mis mimdinare operaciebi codnis miRebis
mTavari wyaroa. mocemuli varaudi, Tavis
mxriv, iwvevs meore varauds - swavlebas
saqmianobis procesSi. sainvesticio gadaw-
yvetilebebi da investiciebis ganxorciele-
ba TavisTavad, TandaTanobiT xorcieldeba
ganusazRvrelobis xarisxis Semcirebis
kvalobaze. rac ufro met informacias iRebs
firma sazRvargareTuli bazris Sesaxeb, miT
nakleb risks eqvemdebareba igi da, maSasa-
dame, miT meti faqtobrivi investiciebi iqneba
ganxorcielebuli am bazarze15 .

upsaliseuli modelis mTavari cnebe-

11 Welch L., Benito G., Peterson B. Foreign Operation Methods// Theory, Analysis, Strategy, Cheltenham, UK; Northhampton, MA,
USA: Edward Elgar, 2007, P. 25-26.
12 Кратко И.,Пантелеева Е.,Управление процессом интернационализации фирмы. gv.75
13 Johanson J., Wiedersheim-Paul F. The Internationalization of the Firm Four Swedish Cases//Ctockholm: Almquist & Wiksell
international. The Journal of Management Studies. 19575. Vol.12. N3. gv. 305.
14 Johanson J.,Vahlne J.E. The internat5ionalization process of the firm-a mobel of knowlendge development  and increasing foreign
market commitment//Journal of International Business Studies. 1977. Vol . 8. N1. gv.24.
15 Forsgren M. Hagstrom P. Ignorant Internationalization? Uppsala Model and internalication patterns for Internet Related Firms//
Communication & Strategies, 42. gv. 4.
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bia bazrisadmi erTguleba (market commitent),
bazris codna (market knowlendge) gadawyveti-
lebebi operaciaTa ganxorcielebis Sesax-
eb (commitment decisions) da mimdinare opera-
ciebi (current activities). yvela materialuri
da aramaterialuri aqtivebi, romlebic fir-
mis mier koncentrirdeba gansazRvrul geo-
grafiul bazarze, warmoadgenen bazrisad-
mi erTgulebas. es Seexeba rogorc daban-
debuli resursebis raodenobas, ise maTi
erTgulebis xarisxs gansazRvruli bazri-
sadmi. ukanaskneli imas Seexeba, Tu ramden-
ad advilad SeiZleba ganvaxorcieloT re-
sursebis gadatana erTi bazridan meoreze.
magaliTad, kargad dalagebuli urTierT-
kavSiri klientebTan specifikuria konkre-
tuli geografiuli bazrisaTvis. iTvleba,
rom bazris codna sazRvargareTul bazre-
bze miRebuli gamocdilebis Sedegia. amo-
tom kritikuli codna mTlianad Tavisi
bunebiT nagulisxmevs, garemoebebidan gamoy-
vanils warmoadgens. igi TavisTavad Zlier
damokidebulebaSi imyofeba calkeuli indi-
videbTan da amitom axorcielebs am codn-
is gadacemas sxva individebze an iyenebs
sxva pirobebisa da garemoebebisadmi.

firmis xelT arsebuli bazris codnis
gansazRvruli done da bazrisadmi erTgu-
leba garkveuli drois Semdeg operaciaTa
ganxorcielebis gadawyvetlebis saSualebas
da firmis mier Semdgom periodebSi opera-
ciaTa ganxorcielebis saSualebas iZleva.
mocemuli operaciebi da gadawyvetilebebi,
Tavis mxriv, zemoqmedebas daiwyeben bazris
codnasa da bazrisadmi erTgulebaze ukve
mogvianebiT stadiebze (rogorc TandaTano-
biT ganviTarebadi spiraliT).

zemoTaRniSnulis safuZvelze upsali-
seuli modeli gulisxmobs Semdeg midgo-
mas firmaTa qcevisadmi internacionalizaci-
is procesSi. mocemuli midgoma gamoxatu-
lia or ZiriTad principze.

1. investiciebis ganxorcieleba gan-
sazRvrul qveyanaSi swarmoebs frTxilad
da Tanmimdevrulad, rogorc TandaTanobi-
Ti, Tanamdevi gamocdilebis Sedegi.

2. firmebi iwyeben an agrZeleben in-
vestirebas geografiulad axlo qveynebis

erT an ramdenime bazarze, da ara daSore-
bul bazrebze da (an) ramdenime bazarze
erTdroulad. axlo bazrebi ganTavsebulia
nakleb „fsiqologiur distanciaze”16.

praqtikaSi upsaliseuli modelis gamoy-
eneba emyareba strategiis agebas gadawyve-
tilebis miRebaSi da organizaciuli forme-
bis SerCevas, rac mraval faqtorzea damok-
idebuli, romelTa Sexameba arTulebs mod-
elis Semowmebis da Sefasebis process. mo-
cemuli faqtorebi sakuTar TavSi moicaven
modelis faqtorebis gaZlierebas an eqspor-
tis Seferxebas, mTxovnilebas informaciaze
da misi miRebis process, ucxouri bazris
SerCevas da masze gasvlas (fsiqologiuri
distanciis efeqtis gaTvaliswinebiT), fir-
mis da marketinguli strategiis gafarToe-
bas17.

qseluri midgoma internacionaliza-
ciisadmi. qseluri midgoma (Netvork Theory)
xazs usvams, rom ekonomikuri saqmianoba war-
moadgens socialuri urTierTqmedebis naw-
ils, sadac individi ganixileba rogorc so-
cialuri arseba, da ara rogorc raciona-
luri myidveli. amrigad, ekonomikuri pro-
cesebi (magaliTad fasis Camoyalibeba, resur-
sebis ganawileba) ara mxolod ekonomikuri
faqtorebis zegavlenis qveS imyofeba, aramed
aseve socialuri urTierTqmedebisac gamy-
idvelsa da myidvels Soris.

bazari warmoadgens konkurentuli sub-
ieqtebis erTobliobas, romlebic urT-
ierTqmedebis meSveobiT ageben xangrZliv-
vadian urTierTobebs. es urTierTobebi an
pirdapiria (mimwodeblebsa da distribiu-
torebs Soris), an arapirdapiri (iribi) (sab-
oloo momxmareblebsa da konkurentebs
Soris). erTmaneTisadmi adaptaciis meSveo-
biT subieqtebi urTierTdamokidebulebi
xdebian, rac uzrunvelyofs qselis stabi-
lurobas. imavdroulad mocemuli damok-
idebuleba arasrulia, rac qsels dinamizms
da moqnilobas aniWebs18.

qseluri midgoma xazs usvams xangrZliv-
vadian urTierTobaTa mniSvnelobas kompanie-
bs Soris. firmebs xangrZlivvadian urTier-
TobaTa Seqmnisadmi midrekileba gaaCniaT,
ramdenadac es maTTvis uzrunvelyofs gan-

16 Forsgren M. Hagstrom P. Op.cit.P.4-5.
17 Gankema H.,Snuif H.,Zwart P. The Internationalization Process of Small and Medium-ziced Enterprises: An Evaluation of Stage
Theory//Joyrnal of Small Business management.2000. Vol.11. gv. 16.
18 Coviello N.E., Munro, H.J.Growing the entrepreneurial firm.Netvorking for international market development//European Journal of
Marketing. Vol.29. No.7. gv. 50.
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sazRvrul pozicias qselSi, da maSasadame,
xelmisawvdomobas aZlevs resursebisadmi,
romelTac bazris sxva monawileebi akon-
troleben, Semcirebamde miyavT warmoebis
xarjebi da transaqciuri xarjebi, upirate-
sobas aZlevs xelmisawvdomobis miRebas
axali teqnologiebisadmi, nawilobriv kon-
trols ekonomikuri saqmianobis subieqte-
bze an emsaxureba maTTan damakavSirebel
rgols, da aseve partniorebis mobilizaci-
is ganxorcielebis saSualebas iZleva
konkurentebTan mimarTebiT19.

firmis pozicia qselSi ZiriTadad
damokidebuli iqneba kompaniis da dargis
internacionalizaciis xarisxze, romelSic
igi axorcielebs Tavis saqmianobas. dar-
gis internacionalizaciis xarisxi asaxavs
kavSirebis raodenobas da Zalas qselis
subieqtebs Soris mocemuli dargis Sig-
niT. ori parametris Sexameba gvaZlevs mat-
ricas, romelic oTxi ujredisagan Sedgeba
(nax 2.2.). ganvixiloT firmis internaciona-
lizaciis Sesabamisi variantebi„ startis
adre amRebi”, „saerTaSoriso martoobaSi”,
„startis gvian amRebi” da „erTi Tanatolebs

Soris”dawvrilebiT.
„startis adre amRebi”. firmas „star-

tis adre amRebis” mdgomareobaSi naklebm-
niSvnelovani urTierToba gaaCnia part-
niorebTan ucxour qselebSi. konkurentebs,
momxmareblebs da mimwodeblebs saSinao
bazarze mocemuli bazris farglebSi aseve
ar gaaCniaT ganviTarebuli saerTaSoriso
kavSirebi. „startis adre amRebis” pozici-
is susti mxare imaSi mdgomareobs, rom fir-
mas umniSvnelo codna aqvs ucxouri ba-
zrebis Sesaxeb, rac mniSvnelovan danaxar-
jebs gulisxmobs axali sazRvargareTeli
partniorebisadmi informaciasa da adapta-
ciaze.

„startis adre amRebi”. firmas „star-
tis adre amRebis” mdgomareobaSi naklebm-
niSvnelovani urTierToba gaaCnia part-
niorebTan ucxour qselebSi. konkurentebs,
momxmareblebs da mimwodeblebs saSinao
bazarze mocemuli bazris farglebSi aseve
ar gaaCniaT ganviTarebuli saerTaSoriso
kavSirebi. „startis adre amRebis” poziciis
susti mxare imaSi mdgomareobs, rom firmas
umniSvnelo codna aqvs ucxouri bazrebis

nax. 2.2. firmis internacionalizaciis oTxi varianti20

19 Hermannsdottir A. Theoretikal Underpinnings of the internationalization Process. URL:http//www2.hi.is/apps/ webObiects/HI.woa
(mimoqcevis TariRi 28.08.2013).
20 Johanson J., Mattson L. Internalization in industrial systems//Strategy in Global Competition/Ed.by N.Hood, J, Vahlne. Becken-
ham: Croom Helin, 1988. gv. 298.
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Sesaxeb, rac mniSvnelovan danaxarjebs
gulisxmobs axali sazRvargareTeli part-
niorebisadmi informaciasa da adaptaciaze.

imavdroulad firmas upiratesoba gaaC-
nia naklebstruqturirebul qselebSi SeR-
wevaze, ramdenadac bazrebi internacional-
izaciis dabali doniT naklebad struqtur-
irebulebi arian.

eqspansiisa da SeRwevis dros firma
„startis adre amRebis” poziciaSi irCevs
or alternatiul strategias Soris.

internacionalizacia iwyeba mezobeli
bazrebidan agentebis (eqsportiorebis, im-
portiorebis) gamoyenebiT. es aixsneba fir-
mis surviliT moaxdinos axali codnis
minimizeba, axali bazrebisadmi adaptireba,
da aseve im firmaTa poziciebis gamoyeneb-
is surviliT, romelTac kavSiri ar gaaCni-
aT ucxour qselebSi (magaliTad savaWro
agenti). aseTi strategia saSualebas iZle-
va Semcirdes moTxovnileba sakuTar inves-
ticiebze, da maSasadame, Semcirdes riski.
Suamavlis gamoyeneba, garda amisa, gvexmare-
ba davZlioT myidvelis mtruli damokide-
buleba ucxouri saqonlisadmi bazarze
SeRwevis pirvel stadiaze.

Tuki firmas mniSvnelovani resursebi
gaaCnia, mas SeuZlia internacionalizaciis
procesi daiwyos axal warmoebriv sim-
ZlavreTa SeZeniT an aSenebiT ucxour baz-
arze. mocemuli strategia moiTxovs did
investiciebs, magram afarToebs kompaniis
xangrZlivvadian perspeqtivebs.

firmisaTvis „startis adre amRebis”
poziciaSi, kompanias, romlis daxmarebiTac
firma gadis axal saerTaSoriso bazarze,
magaliTad, importiors didi mniSvneloba
gaaCnia. xSir SemTxvevaSi internacional-
izaciis iniciativa ucxoel partniors eku-
Tvnis (distribiutors an produqciis mo-
mxmarebels). aseT SemTxvevaSi firma baz-
arze swrafad SeRwevis SesaZleblobas
Rebulobs, ramdenadac igi am kompaniis
poziciebs iyenebs ucxour bazarze21.

„saerTaSoriso martoobaSi”. situa-
cia „saerTaSoriso martoobaSi” xasiaTde-
ba firmis internacionalizaciis maRali
xarisxiT, sxva sityvebiT, firmas ukve gaaC-
nia mniSvnelovani kavSirebis garkveuli
raodenoba partniorebTan ucxour qseleb-
Si. dargis internacionalizaciis xarisxi

dabalia, e.i. sxva kompaniebma jer kidev ver
moaswres aseT urTierTobaTa ganviTareba.
aseT pozicias ufro meti upiratesobebi
gaaCnia, vidre naklovanebebi.

♦ firmas codna da muSaobis gamocdile-
ba gaaCnia ucxour bazrebze;

♦ kompaniis pozicia ucxour qselebSi
xelsayrelad gansxvavdeba konkurentebis
poziciisagan (aseTi mdgomareoba konkuren-
tebis saqmianobis gakontrolebis SesaZle-
blobas iZleva sagareo bazrebze);

♦ firmas meti SesaZleblobebi gaaCnia
sxvadasxva resursebis kombinirebisaTvis,
rac SeiZleba gamoyenebul iqnes, magali-
Tad, axali produqtis ufro swrafi dan-
ergvisaTvis.

saerTaSoriso firma nakleb siZneleebs
ganicdis axal bazrebze gasvlis dros.
eqspansia ukve arc imdenad damokidebulia
msgavsebis arsebobaze ucxour da saSinao
bazrebs Soris, rogorc amas adgili aqvs „
startis adre amRebis” SemTxvevaSi. garda
amisa, saerTaSoriso firmas Tavis gankar-
gulebaSi bazarze SeRwevis modelebis ufro
farTo anakrebi gaaCnia.

rac Seexeba „saerTaSoriso martooba-
Si”s strategias, misi midevnebisas firma
mniSvnelovan upiratesobas Rebulobs eqs-
pansiisa da SeRwevis ganxorcielebisaTvis,
gansakuTrebiT maRalstruqturirebul
qselebSi. magram firmis winaSe dgeba kiTx-
va saqmianobis koordinaciis Sesaxeb sxva-
dasxva bazrebze, rac mniSvnelobas aniWebs
saerTaSoriso integraciis strategias22.

„startis gvian amRebi”. „startis gvian
amRebis” pozicia, „saerTaSoriso martooba-
Si”s poziciis pirdapir sapirispiroa: fir-
ma internacionalizaciis dabali xarisxiT
maRal „internacionalizebul qselSi imy-
ofeba. „saerTaSoriso martoobaSi”-s upi-
ratesobebi naklovanebebi gaxdeba firmis-
aTvis „startis gvian amRebis” poziciaSi.

♦ „startis gvian amRebs” umnuSvnelo
codna gaaCnia ucxouri bazrebis Sesaxeb,
konkurentebTan SedarebiT;

♦ firma SeRwevis problemas awydeba
maralstruqturizebul qselebSi;

♦ saerTaSoriso konkurentebs SeuZli-
aT dabrkolebebi Seqmnan bazarze Semsvle-
li firmebisaTvis.

erT-erTi mcire dadebiTi momenti, romelic

21 Hollensen S. Global Marketing. gv. 72. 22 Hollensen S. Global Marketing. P.72-73.
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damaxasiaTebelia „startis gvian amRebis” pozi-
cisaTvis, es isaa, rom firma nakleb siZneleebs
ganicdis ndobis mopovebaSi ucxour bazrebze,
da aseve is, rom firmis pozicia saSinao baz-
arze xels uwyobs internacionalizacias, ram-
denadac mimwodeblebs da momxmareblebs kav-
Sirebi gaaCniaT ucxour bazrebTan.

is faqti, rom „startis gvian amRebTa”
partniorebs erovnul qselSi saerTaSo-
riso kavSirebi gaaCniaT, firmebs saSuale-
bas aZlevT myisierad gavidnen moSorebul
bazrebze. resursul SesaZleblobebTan
damokidebulebiT „startis gvian amRebma”
SeiZleba savaWro firma, sawarmoo Svilo-
bili kompania daafuZnos. es ufro adre
moxdeba, vidre „startis adre amRebis” SemTx-
vevaSi, rac saqmianobis koordinaciis auci-
leblobiT aixsneba maRalinternacionali-
zebul qselebSi. mTlianad, Tuki firmam
moaxerxa saerTaSoriso saqmianobis dawye-
ba, eqspansia da SeRweva, firmisTvis nakleb
dros daiWeren „startis gvian amRebis”
poziciaSi, vidre firmisaTvis „startis adre
amRebis” poziciaSi23.

„erTi Tanatolebs Soris”. mocemul
situaciaSi firmac da dargic internacio-
nalizaciis maRali xarisxiT xasiaTdebi-
an. firmas „erTi Tanatolebs Soris” pozi-
ciaSi iseTive upiratesobebi gaaCnia, rac
„saerTaSorisos martoobaSi”:

♦ firmis pozicia Zalian Zlieria, rac
potencialis erT qselSi gamoyenebis Sesa-
Zleblobas iZleva sxva erovnul qselebSi
poziciebis Sesaqmnelad da aseve sxvadasx-
va sagareo resursebis gamosayeneblad;

♦ firmas saqmianobis mdidari gamoc-
dileba gaaCnia ucxour bazrebze, da aseve
saqmianobis integraciis gamocdileba ero-
vnul qselebs Soris;

♦ erovnul qselebs Soris saqmianobis
koordinacia amaRlebs firmis warmoebriv,
marketingul, inovaciur potencialebs, saSu-
alebas aZlevs ufro moqnilad adaptire-
bas konkretuli erovnuli qselis moTxov-
nilebebisadmi.

aucileblad unda gaviTvaliswinoT, rom
firmis konkurentebs igive upiratesobebi
gaaCniaT. firma aqtiur saerTaSoriso
konkurencias awydeba maRalkonstruirebul
qselebSi.

internacionalizaciis mTavari mamoZra-

vebeli Zalebi da dabrkolebebi metad da-
kavSirebulebi arian firmis arsebuli
poziciebis gamoyenebasTan. ramdenadac, ro-
gorc firma, ise bazari mniSvnelovnad inte-
rnacionalizebulebi arian, Semdgomi ganvi-
Tareba dakavSirebulia garkveul (aradid)
eqspansiasTan da SeRwevasTan, menejmentis
mTavari yuradReba koncentrirebulia saqmi-
anobis integraciaze. xSir SemTxvevaSi gaz-
rdili integracia gazrdili koordinaciiT
gamoixateba specializaciis meSveobiT da
Sigasafirmo vaWrobis gazrdili moculo-
biT. didi gamocdilebis da saqmianobis aq-
tiuri koordinaciis aucileblobis wyalo-
biT „erTi Tanatolebs Soris” eqsports sa-
vaWro Svilobili kompaniis Seqmnas amjo-
binebs. xelmisawvdomoba da garkveulwilad
sagareo resursebis kontroli SesaZleblo-
bebs qmnis sxvadasxva operaciaTa eqsterna-
lizaciisaTvis. konkurenciis globaliza-
cia firmas aiZulebs „erTi Tanatolebs
Soris” poziciaSi aqtiurad gamoiyenon saer-
TaSoriso saqmianobis iseTi formebi, rogore-
bicaa erToblivi sawarmo, strategiuli
aliansi, Serwymebi da STanTqmebi24.

saqonlis sasicocxlo ciklis Teo-
ria. 1966 wels harvardis biznesis skolis
profesoris, r. vernonis mier SemuSavebu-
li Teoria zustad asaxavs Sromis realur
danawilebas Tanamedrove msoflio meur-
neobaSi. igi ganmartavs saerTaSoriso bi-
znesis moTamaSeTa mier dasmul kiTxvebs,
romlebic upasuxod darCnen hekSerolinis
Teoriis farglebSi. mocemuli Teoriis
Sesabamisad yoveli axali produqti gaiv-
lis cikls, romelic moicavs xuT stadias:

1)  bazarze danergva;
2) zrda;
3) simwife;
4) gajereba;
5) moZveleba (daZveleba).
pirvel stadiaze axali produqtebi ba-

zarze inergeba adgilobriv bazarze moTx-
ovnis dakmayofilebis mizniT. mocemuli
produqtebi qveynebSi eqsportirdeba msgavsi
moTxovniT, mjobinebebiT da SemosavliT.
meore stadiaze produqcia iwarmoeba da
iyideba sxvadasxva qveyanaSi samamulo ba-
zris dauflebis mizniT, warmoebis dabali
danaxarjebis wyalobiT. simwifis stadiaze
swarmoebs warmoebis koncentracia. mxolod

23 Ibid. P.73. 24 Hollensen S. Global Marketing. gv. 73-74.
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umciresi danaxarjebiT mwarmoebels Seu-
Zlia sargeblis miReba. meoTxe stadia aris
stabilurobis periodi. produqciis gayid-
vebi Tavis piks aRwevs da maTi gadidebis
aranairi SesaZlebloba ar arsebobs. es sta-
dia xasiaTdeba stabiluri gayidvebiT dasaw-
yisSi da maTi dacemiT dasasruls, Semcv-
lelebis bazarze winwaweviT, produqciis
gamoyenebis alternatiuli xerxebis moZie-
bis mcdelobiT. ukanaskneli stadia gulisx-
mobs warmoebas da produqtebis miwodebas
naklebganviTarebul qveynebSi.

istoriuli eqskursi

mza nakeTobebiT saerTaSoriso vaWroba-
ze gaamaxvila yuradReba Svedma ekonomistna
s. linderma, romelmac wamoayena hipoTeza,
rom saerTaSoriso vaWrobis moculobebi
damokidebulia movaWre qveynebis saSinao ba-
zrebis sidideze, maTi Semosavlebis doneze
da Siga moTxovnaze. gavrcelebuli moTxov-
nis Teoria amtkicebs, rom qveyanas eqsportSi
gaaqvs is saqoneli, romlis xvedri wili did-
ia sakuTar moxmarebaSi. gaatonebuli moTx-
ovnis Teoria amtkicebs, rom qveyanas eqsportSi
gaaqvs is saqoneli, romelTa xvedri wili
didia sakuTar moxmarebaSi. gadamkveTi moTx-
ovnis Teoria gviCvenebs, rom momxmareblebs
daaxloebiT erTnairi Semosavlebis mqone
qveynebSi erTnairi mjobinebebi aqvT. amitom
qveynisaTvis advilia im saqonelTa eqs-
portireba romelTa warmoebasa da vaWrobaSi
saSinao bazarze dagrovilia didi gamocdile-
ba. erT sul mosaxleze erTnairi Semosav-
lis mqone qveynebs moTxovnis daaxloebiT
erTnairi struqtura aqvT mza saqonlis asor-
timentisa da struqturis mixedviT. gadamkve-
Ti moTxovnis koncefcia nawilobriv gvixs-
nis, maRali xarisxis mza nakeTobebis gacvla
yvelaze ufro intensiurad ratom mimdinare-
obs ganviTarebul qveynebs Soris. amasTan, am
vaWrobis ZiriTad nawils Seadgens samomx-
mareblo daniSnulebis saqoneli, da ara sam-
rewvelo daniSnulebis produqcia. erTnairi
teqnikurekonomikuri maxasiaTeblebis mqone
qveynebi cvlian mza produqcias, rac uzrun-
veliyofa qveynebis Sigadargobrivi special-
izaciiT25.

mocemuli modelis Sesabamisad firme-

bi specialdebian erTidaigive produqtis
warmoebasa da eqsportze simwifis sxvadasx-
va stadiaze. saqonelTa saerTaSoriso war-
moebis ciklurobis Teoria gviCvenebs saer-
TaSoriso vaWrobisa da ucxouri investire-
bis dinamikur urTierTqmedebas. saqonlis
sasicocxlo ciklis yoveli stadia Seesaba-
meba saerTaSoriso gacvlis gansazRvrul
tips. r. vernonis koncefiis originaloba
saerTaSoriso biznesisa da marketingis Te-
oriebis kombinirebaSi mdgomareobs.

saqonlis sasicocxlo ciklis Teoriis
kerZo SemTxvevas warmoadgens paradigma „mfri-
navi batebi”. iaponeli ekonomistis, kaname
akamacus mier SemoTavazebuli mocemuli par-
adigma ayalibebs dargis saerTaSoriso gan-
viTarebis sam Tanmimdevrul stadias. pirvel
stadiaze imis gamo, rom erovnul warmoebas
ar SeuZlia daakmayofilos saSinao moTxovna,
xorcieldeba ucxoel mwarmoebelTa saqon-
lis importi. meorezeadgilobrivi mwarmoe-
blebi iTviseben adre importirebad saqonel-
Ta warmoebas da viTardeba importSenacvlebis
procesi. mesame stadiaze erovnuli warmoeba
farTovdeba, dargi importioridan eqsportio-
rad gadaiqceva. ganviTarebis am sami Tanmim-
devruli stadiis grafikuli gamoxatuleba
gvaxsenebs mfrinavi batebis konturebs.

„mfrinavi batebis” paradigma Sevsebul
iqna 1980-1990-ian wlebSi mkvlevrebis, koJi-
masa da ozavois mier, romlebmac meoTxe
stadia ucxouri investiciebi da ucxouri
warmoebis organizacia daumates.

praqtikis sakiTxebi

iaponurma transnacionalurma korpora-
ciebma ucxouri warmoebis ganTavsebiT saav-
tomobilo mrewveloba Seqmnes tailandSi,
sayofacxovrebo eleqtronikis dargi malai-
ziasa da honkongSi, kompiuterebis warmoeba
taivanSi. pirdapiri ucxouri investiciebis
daxmarebiT maT xelmisawvdomoba miiRes ufro
iafi resursebisadmi, romelTac SesaZlebe-
li gaxades warmoebis xarjebis Semcireba,
sabaJo barierebis daZleva, miaxlovebodnen
TavianTi produqciis saboloo momxmare-
blebs. imavdroulad transnacionalur kor-
poraciaTa sazRvargareTuli warmoeba gan-
saxilveli qveynebis ekonomikis ganviTare-

25 Linder S. An Essay on Trade and Transformation. New York, 1961. Цит. по: Новокшонова Л.В. Неотехнологические теории
в практике международного маркетинга.
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baSi mniSvnelovani faqtori gaxda.
 „globalurad dabadebulebis” mod-

eli. ukanaskneli wlebis gamokvlevebma ga-
moavlines firmaTa mzardi raodenoba, rom-
lebic ar misdeven etapebis tradiciul
Tanmimdevrulobas Tavisi internacional-
izaciis procesSi. piriqiT, isini mimarTu-
lia sagareo bazrebze an SesaZloa, glo-
balur bazarzec ki Tavisi dabadebis mo-
mentidan26. aseT firmebs „globalurad daba-
debulebi” ewodaT. Cveulebriv es mcire da
saSualo sawarmoebi TanamSromelTa 500-
ze naklebi raodenobiT da 100 mln-ze nak-
lebi wliuri gayidvebiT, romlebic eyrd-
noba mowinave teqnologiebs SedarebiT un-
ikaluri produqtis da procesebis SemuSave-
baSi27. gamoiyeneba sxva ganmartebebic, rom-
lebic raodenobriv kriteriumebs emyareba:
globalurad dabadebulebiesaa firmebi
dabadebis momentidan sami wlis ganmavlo-
baSi, romelTac saeqsporto operaciebi
daiwyes da eqsportis wili aqvT gayidvaTa
moculobis aranakleb 25%sa28.

globalurad dabadebulTa umetesoba iq-
mneba aqtiuri mewarmeebis mier, romelTa uwin-
deli codna da gamocdileba (bazris codna,
personaluri kavSirebi qselSi an saerTa-
Soriso kontaqtebi) warmoadgenen upi-
ratesobebs, romlebic mniSvnelovnad amcir-
eben fsiqologiur manZils konkretul sasa-
qonlo bazrebamde: afarToeben qsels erov-
nul sazRvrebs miRma, SesaZleblobebis gax-
sniT axali saqmiani sawyisebisaTvis. ara-
iSviaTad globalurad dabadebulebi mar-
Taven TavianT gamsaReblur da marketingul
saqmianobas specializebuli qselis meSve-
obiT, romelSic isini eZeben partniorebs,
romlebic avseben maT sakuTar codnas da
moxerxebulobas. es aucilebelia maTi
resursebis SezRudulobis gamo29.

xSir SemTxvevaSi globalurad dabadebu-
lebma unda airCion sivrce TavianTi biznesis
iq gasafarToeblad, sadac ar arsebobs mar-
ketinguli saqmianobis seriozuli adaptaciis
aucilebloba. argumentad aseTi arCevanis

sasargeblod gamodis is, rom mcire formebs
ar SeuZliaT didi raodenobis saSinao ba-
zrebis momsaxureba, maT operaciaTa arasakma-
risi masStabebis gamo mTel msoflioSi.

globalurad dabadebulebis aRmocene-
ba, warmatebuli funqcionireba saerTaSo-
riso bazrebze da mzardi mniSvneloba SeiZ-
leba davasabuToT Semdegi Tanamedrove mar-
ketinguli tendenciebiT.

sabazro niSebis mzardi roli. momxma-
reblebs Soris Camoyalibebul ekonomikeb-
Si izrdeba moTxovna specializebul da
SekveTiT SemuSavebad produqtebze.

miRwevebi warmoebrivi teqnologiebis sf-
eroSi. Tanamedrove warmoebrivi teqnologiebi
warmoebis modernizebis saSualebas aZleven
mcire importiorebs iseTnairad, rom Tavian-
Ti produqtebi maRalkonkurentulebi gaxa-
don msoflio bazarze. ufro metic, maRali
teqnologiebis gamoyeneba aadvilebs farTo
speqtris sxvadasxva tipis produqtebis war-
moebas mcire moculobebiT. amisi Sedegia
mzardi specializacia mraval dargSi: sul
ufro meti samomxmareblo saqoneli SeiZle-
ba Sesrulebul iqnes SekveTiT, rac saSuale-
bas iZleva dakmayofildes momxmarebelTa sul
ufro mravalferovani moTxovnilebebi30.

2.4. saerTaSoriso warmoebis
ekleqturi paradigma

saerTaSoriso warmoebis eleqtruli pa-
radigma pirvelad sajarod gamoqveynda sim-
poziumze International Location of Economic Activ-
ity stokholmSi 1976 wels b. ulinisaTvis
ekonomikaSi nobelis premiis miniWebisas.
mocemul TeoriaSi aris mcdeloba dargob-
rivi bazrebis Teoriis da internalizaci-
is elementebi sinTezirebul iqnes saerTaSo-
riso warmoebis Seswavlis sxva midgomebT-
an. Teoriulad paradigmis karkasi sam mniS-
vnelovan faqtors emyareba, romelic ze-
gavlenas axdens firmis mier konkretul
bazrebze gasvlis sxvadasxva modelebze:
sakuTrebaze (O), warmoebis ganTavsebaze (L).

26 Hermannsdottir A. Theoretical Underpinnings of the Internationalization Process//URL/:http://www2.hi.is/Apps/ WebObjects/HI.woa/
1/swdocument/1014112 (дата обращения: 28.06.2013)
27Hollensen S. Global Marketing. gv. 78.
28 Андерсон С., Виктор И. Иновационная Интернационализация в новых фирмах(Опыт Швеции)// Проблемы теории и
практики управления. 2004 N1. С. 43.
29 Андерсон С., Виктор И. Указ. соч. С. 42.
30 Hollensen S. Global Marketing. gv. 80.
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firmis mier sakuTrebis upiratesobaTa
floba (O) gviCvenebs, aqvs Tu ara mas konkre-
tuli upiratesobebi. aqedan, es faqtori
moicavs formis gansakuTrebul upirate-
sobebs, romlebic gamomdinareoben dargo-
brivi bazrebis Teoriis gamoyenebidan. ufro
gviandel tipologiaSi daningi ganasxvavebs
sakuTrebis upiratesobebs aqtivebis flo-
bis (Ob) da tzransaqciuli xarjebis Sem-
cirebis xarjze (Ol). Ob yalibdeba mxolod
bazris struqturis cvlilebebis xarjze.
Ot sarkiseburad asaxavs transnacionalur
korporaciaTa ierarqiuli struqturis Ta-
viseburebebs. am aqtivebis sxvadasxva qvey-
anaSi ganTavsebuli qseli iwvevs rogorc
transaqciuri xarjebis Semcirebas, ise tran-
saqciuri sargeblobebis miRebas, romelic
gamomdinareobs msxvili struqturis saer-
To marTvidan.

warmoebis ucxoeTSi ganTavsebis upirate-
sobebi (L) gansazRvraven, Tu konkretuli
saqonlis warmoeba sad aris ufro momgebi-
ani: ucxoeTSi Tu sakuTar qveyanaSi. isini
ganisazRvrebian SedarebiTi upiratesobebiT
da savaWro barierebiT, romlebic moicaven
tarifebs da satransporto danaxarjebs.

j. daningi gansazRvravs ucxouri sakuT-
rebis arsebobis efeqts mwarmoeblurobaSi
gansxvavebis meSveobiT, romelic, rogorc iva-
raudeba, emyareba dedakompaniaTa aramateri-
aluri aqtivebis sivrcobriv gadaadgile-
bas. magaliTad, 1950-iani wlebis SuaxanebSi
amerikul Svilobil kompaniebs did brita-
neTSi saukeTeso Sedegebi ar hqondaT, maT
britanul konkurentebTan SedarebiT, da
aqedan, ufro Raribebi iyvnen TavianT de-
dasawarmoebTan SedarebiT. maSasadame, Sei-
Zleba vivaraudoT, rom es iyo aSS-is ekono-
mikis aramobiluri maxasiaTeblebis Semo-
qmedebis Sedegi. aseT efeqts daningi uwodebs
ganTavsebis gansakuTrebul komponents31.
amerikul Svilobil kompaniebs ar gaaCndaT
iseTi mwarmoebluroba, rogorc maT dedako-
mpaniebs, magram ufro konkurentunarianni rCe-
bodnen, adgilobriv sawarmoebTan SedarebiT,
rac Semdegnairad aixsneba. XX saukunis Suax-
anebSi inglisuramerikuli gansxvavebebi
mwarmoeblurobaSi nawilobriv sawarmoTa
mdebareobiT aixsneboda, xolo nawilobriv
sakuTrebis gansakuTrebuli maxasiaTeble-
biT. aSS-s firmebis upiratesobaTa xarisxi

aixsneba ara pirdapiri ucxouri investicie-
bis zemoqmedebis SedegebiT, aramed im miRw-
evebiT, romlebic amerikel firmebs hqon-
daT warmoebriv saqmianobaSi Cabmamde ucx-
oeTSi.

sxvadasxva qveynebis faqtorebis evolu-
ciis zegavlena saerTaSoriso sameurneo
saqmianobis ganawilebaze SeiZleba Sevafa-
soT ori meTodiT. pirveli meTodi mdgomar-
eobs erovnul sazRvrebSi warmoebuli produ-
qciis moculobaTa SefasebaSi, damoukideblad
dabandebuli kapitalis sakuTrebisa. meore
meTodi produqciis gamoSvebis moculobis
gaangariSebaSi erovnuli firmebis mier, maTi
qveganyofilebebis CaTvliT sazRvargareT.

firmaTa saqmianobis axsniT erovnul
sazRvrebs gareT j. daningma Seavso upira-
tesobebi, romelTac sawarmoebi Rebulobd-
nen sakuTrebis arsebobisagan sakuTar qvey-
anasa da ucxoeTSi. igi ikvlevda firmebi-
saTvis xelmisawvdom sxvadasxva variantebs,
romlebic dakavSirebuli iyo maTi Seqmnis
TaviseburebebTan, da resursebis gamoyenebas-
Tan da SesaZleblobebTan axlandel da
potenciuri iurisdiqciebis farglebSi. fir-
maTa saqmianobis masStabisa da modelis
gasagebad, romelic uzrunvelyofs damate-
buli Rirebulebis Seqmnas ucxoeTSi, unda
avxsnaT amjobineben Tu ara firmebi sakuTre-
bis sakuTari upiratesobis Sigasafirmo
gamoyenebas da (an) sxva sawarmoebis an maTi
uflebebis STanTqmas. aseT upiratesobebs
j. daningi uwodebs internalizaciis (I)
upiratesobebs. isini warmoiSobian sarge-
blobaTa erTdrouli miRebisagan firmebi-
sa da qveynebis specifikuri upiratesobeb-
isagan, romelTac pirdapiri ucxouri in-
vesticiebisagan iReben. es rigi mizezebis
gamo xdeba. jer-erTi, aqtivebis da Suale-
duri produqciis bazrebi SeiZleba aras-
rulyofilebi iyvnen da didi danaxarjebi
moiTxovon garigebaTa dasadebad. meore,
firmis interesebisaTvis SesaZloa saWiro
iyos gansakuTrebuli uflebis SenarCuneba
aqtivebze (magaliTad teqnologiaze), rom-
lebic mas arsebiT konkurentul upirate-
sobebs aZleven (magaliTad, monopoliur
rentas). sxva upiratesobebTan erTad isini
saSualebas gvaZleven avxsnaT damatebuli
Rirebulebis Seqmnis saqmianobis masStabi
da geografia transerovnul korporacia-

31 Dunning J. H.  The  Electric  (OLI) Paradigm  of  International  Production: Past, Present  and  Future// International Journal of  the
Economics  of  Business    2001. Vol.  8. №2. gv. 174.
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Ta farglebSi.
amrigad, internalizaciis upiratesobe-

bi gansazRvraven miRebuli iqneba Tu ara
upiratesoba sakuTrebis ucxoeTSi flobis-
agan, ucxouri Svilobili kompaniis saeqspor-
to filialis Seqmnis an sxva gadawyvetile-
bebis, magaliTad, salicenzio teqnologieb-
is wyalobiT. es upiratesobebi damokidebu-
lia transaqciuli xarjebis doneze, romelic
ganisazRvreba sagareo bazrebze firmis gas-
vlis SerCeuli modeliT.

ekleqtikuri paradigma mowodebulia ax-
snas saerTaSoriso warmoebis xarisxi da
xasiaTi, e.i. warmoebisa, romelic finansde-
ba transerovnul korporaciaTa mier ganxo-
rcielebuli pirdapiri investiciebiT. par-
adigmis Tanaxmad, drois nebismier moment-
Si es damokidebuli iqneba ZalTa sami anakre-
bis arCevanisagan:

1) wminda konkurentuli upiratesobebi-
sagan, romlebic mxolod erovnul kompaniebs
gaaCniaT sxvebTan SedarebiT, romelime ba-
zarze an bazrebis erTobliobaze gasvli-
sas (es upiratesobebi SeiZleba warmoiSvas
an firmaTa privilegirebuli sakuTrebidan,
an Semosavlis momtani aqtivebisadmi xelm-
isawvdomobisas, an am aqtivebis sxvebTan koo-
rdinirebis maTi unariT erovnuli sazRvre-
bis meSveobiT, Tavisi realuri an potenci-
uri konkurentebis neitralizebisaTvis);

2) masStabebs, romlebic Seesabamebian
kompaniis interesebs bazris asaTviseblad
da (an) am aqtivebis gamosayeneblad da maTi
daxmarebiT damatebuli Rirebulebis Seza-
qmnelad.

3) masStabebs, romlebSic firma irCevs
am damatebuli aqtivebis Rerebulebas ero-
vnul sazRvrebs miRma.

ekleqturi paradigma SemdgomSi gviCve-
nebs, rom TiToeul am upiratesobaTa mniS-
vneloba maT SexamebaSi damokidebuli iqneba
konkretul pirobebze da SeiZleba varireb-
des dargis, qveynis, regionebisagan da saku-
Tari firmebis Taviseburebebisagan damok-
idebulebiT.

avxsnaT ekleqtikuri paradigmis arsi.
saerTaSoriso warmoebis nebismieri mTliani
Teoria unda eyrdnobodes ekonomikuri an-
alizis or urTierTdakavSirebul Semad-

genelswarmoebis faqtorTa neoklasikur
Teorias da bazris ususurobis Teorias.
neoklasikuri Teoria vrceldeba daumTa-
vrebeli warmoebis produqciaze da gulisx-
mobs warmoebis faqtorTa saerTaSoriso
mobilurobas. sxva Tanabar pirobebSi war-
moebis geografiul gavrcelebas, miT umetes
saerTaSoriso warmoebis gafarToebas adg-
ili aqvs. aseTi warmoebis xasiaTi gavs
hekSerolinisamuelsonis32 Teorias, romel-
ic dargTaSoris xasiaTs atarebs.

bazris ususurobis Teorias damokide-
buleba aqvs ara mxolod ekonomikuri saqmi-
anobis garkveuli saxeobebis ganTavsebasTan
erovnuli sazRvrebis miRma, aramed aseve
saqmianobis ganawilebaze mravalerovnul
da erovnul firmebs Soris. sxva Tanabar
pirobebSi, rac ufro maRalia transaqciu-
li xarjebi, da maRalia transnacionalur
korporaciaTa efeqtianoba rogorc saqmi-
anobis geografiulad ganawilebuli koor-
dinatorisa, miT ufroo metad xorcielde-
ba saerTaSoriso warmoeba. aseTi warmoeba
SeiZleba atarebdes rogorc dargTaSoris,
ise Sigadargobriv xasiaTs.

sakontroli kiTxvebi da davalebebi

1 .  daaxasiaTeT ekonomikuri Teoriebi,
romlebic gvixsnian transerovnul korpo-
raciaTa fenomens.

2. gansazRvreT saerTaSoriso biznesis
statikuri da dinamikuri Teoriebis gamoy-
enebis sferoebi.

3. axseniT internalizaciis upirateso-
baTa arsi OLI paradigmis Tanaxmad.

4. daadgineT kavSiri OLI paradigmis
ganTavsebis gansakuTrebul komponentebsa
da sabazo parametrebs Soris.

5. r. vernoni amtkicebda, rom „saqonlis
sasicocxlo ciklis yoveli stadia Seesa-
bameba saerTaSoriso gacvlis gansazRvrul
tips”. komentari gaukeTeT am mtkicebas „mfri-
navi batebis” paradigmasTan mimarTebiT. rome-
li Teoriis ZiriTadi cnebaa bazrisadmi erT-
guleba, bazris codna, gadawyvetilebebi op-
eraciaTa srulyofis da mimdinare opera-
ciebis Sesaxeb. gansazRvreT am cnebaTa Si-
naarsi mocemul TeoriasTan mimarTebaSi.

32 rig rusul wignebSi aRniSnuli Teorias aseve ewodeba XOC-is Teorema.
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